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Abstract: This study investigated the impact of mass media in combating girl-child trafficking in 

Enugu State. The research was motivated by the rising concerns over the prevalence of human 

trafficking, particularly involving young girls, despite existing laws and awareness campaigns. The 

study adopted a mixed-methods approach, utilizing both quantitative and qualitative data sourced 

from 400 respondents across the three senatorial zones of the state. In-depth interviews were also 

conducted with media practitioners, NGOs, and security agencies to complement the survey findings. 

The objectives included evaluating the effectiveness of mass media campaigns in raising awareness, 

examining media coverage on girl-child trafficking, and determining the level of behavioral change 

resulting from media interventions. The results revealed that while the media plays a significant role 

in awareness creation, its impact is limited by factors such as poor access to media in rural areas, 

sensationalism, and weak collaboration between stakeholders. The study concluded that although 

the mass media has contributed significantly to combating girl-child trafficking, there remains a gap 

in strategic communication, consistent messaging, and enforcement of advocacy outcomes. The 

research recommends enhanced media synergy with grassroots organizations, training for 

journalists on trafficking-sensitive reporting, and the development of culturally relevant media 

content. 
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INTRODUCTION  

In recent decades, human trafficking has evolved into one of the gravest humanitarian crises of our 

time, with girl-child trafficking emerging as a particularly distressing dimension of this global 

menace. The girl-child, defined in most developmental frameworks as a female below the age of 

eighteen, is disproportionately vulnerable due to a combination of poverty, gender-based 

discrimination, cultural practices, inadequate legal protection, and limited access to education. In 

Nigeria, and more specifically in Enugu State, this form of exploitation is prevalent in both urban 

and rural communities, taking the forms of sexual exploitation, domestic servitude, forced labour, 

early marriage, and ritual abuse. 

The media, as the fourth estate of the realm, plays a vital role in shaping public opinion, influencing 

policymaking, and raising societal awareness. Its potential in the fight against girl-child trafficking 

is immense, ranging from exposing trafficking networks to amplifying the voices of victims, 

supporting advocacy campaigns, and educating the public on preventive strategies. Through 

television, radio, newspapers, social media, and community-based channels, the media can bridge 

the information gap and mobilise stakeholders towards coordinated action. 

In Enugu State, the media landscape is diverse and relatively vibrant. Prominent radio and television 

stations such as the Enugu State Broadcasting Service (ESBS), Dream FM, and Solid FM have aired 

programs aimed at social reformation. Print media and online platforms also occasionally feature 

stories of child abuse and trafficking. Despite these efforts, trafficking continues to persist, raising 

critical questions about the actual impact of mass media interventions on the root causes and 

prevalence of girl-child trafficking. 
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Globally, scholars have acknowledged that media interventions, when strategically deployed, can 

play a transformative role in dismantling trafficking networks. However, the context of these 

interventions, especially in sub-Saharan Africa, demands critical analysis. In Enugu State, where 

traditional values coexist with modern influences, media interventions must navigate cultural 

sensitivities and infrastructural limitations to remain effective. 

Moreover, with the rise of digital media, the dynamics of communication have shifted drastically. 

Platforms such as Facebook, WhatsApp, TikTok, and X (formerly Twitter) now shape narratives and 

influence public behaviour more rapidly than conventional media. This raises additional questions 

about the adequacy of legacy media’s approach and whether new media platforms are being 

leveraged sufficiently to combat trafficking. 

This study seeks to critically assess how mass media has been utilised in addressing the menace of 

girl-child trafficking in Enugu State. It will examine the content, frequency, accessibility, and 

audience perception of anti-trafficking media campaigns, while also evaluating the structural and 

institutional challenges that hinder their effectiveness. By doing so, it aims to offer a comprehensive 

and evidence-based understanding of the role of media in combating this socio-criminal plague. 

Statement of the Problem 

Despite concerted efforts by government agencies, international NGOs, religious institutions, and 

local communities to eliminate child trafficking in Nigeria, Enugu State remains one of the regions 

with a persistent prevalence of girl-child trafficking. Statistics from the National Agency for the 

Prohibition of Trafficking in Persons (NAPTIP) and other reports from civil society organisations 

indicate an alarming rate of trafficking cases involving underaged girls being moved within and 

beyond the state's borders. These girls often end up as sex workers in urban slums, domestic slaves 

in affluent homes, or victims of cross-border exploitation. 

While many of these cases are attributed to systemic poverty and parental neglect, the information 

asymmetry in rural communities remains a critical factor. Many parents and community members 

are either unaware of the tactics used by traffickers or are complicit due to financial incentives. This 

situation demands proactive and sustained public enlightenment, an area where the mass media is 

expected to play a leading role. 

However, the extent to which the media has effectively played this role in Enugu State is not clearly 

defined. Questions abound regarding the frequency and consistency of anti-trafficking messages 

across various media platforms. Additionally, there is limited scholarly evaluation of whether the 

messages being disseminated are tailored to local realities and languages, and whether they lead to 

meaningful behavioural change or policy reforms. 

Another dimension of the problem lies in the media’s tendency toward episodic coverage of 

trafficking cases. Media reports often highlight isolated incidents without sustained follow-up or 

investigative journalism that traces the networks and structural enablers of trafficking. The result is 

a landscape where public outrage flares briefly and fades just as quickly, with no long-term impact 

on public consciousness or policy direction. 

Furthermore, the monetisation of media spaces limits the coverage of non-commercially viable topics 

such as child trafficking. Media organisations, driven by profit motives, are often reluctant to allocate 

airtime or column inches to non-sensational issues unless they are sponsored by NGOs or government 

campaigns. This dependency on funding raises concerns about the sustainability of media-driven 

anti-trafficking campaigns. 

Additionally, there is a noticeable lack of synergy between media houses and law enforcement 

agencies, civil society groups, and traditional institutions. This disconnect undermines the potential 

of collaborative campaigns that could otherwise yield greater community impact and political 

accountability. 

https://www.eajournals.org/
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Given this complex landscape, there is a compelling need for a rigorous study that not only 

investigates how mass media is being used in the fight against girl-child trafficking in Enugu State 

but also measures the actual impact of such efforts on the awareness, attitudes, and actions of the 

public. This research will fill this critical gap and provide data-driven recommendations for 

leveraging mass media more effectively in combating this pressing issue. 

Research Questions 

1. To what extent have mass media campaigns increased public awareness of girl-child 

trafficking in Enugu State? 
This question seeks to uncover the depth and breadth of media exposure related to trafficking 

issues. It will explore the frequency of exposure, the demographic spread of media audiences, and 

the retention or recall rate of such messages. Special attention will be paid to vulnerable 

populations in rural and peri-urban areas. 

2. What is the nature, content, and frequency of girl-child trafficking reportage or campaign 

messages across various media platforms in Enugu State? 
This question addresses the structural and thematic attributes of anti-trafficking messages in 

mainstream and alternative media. It seeks to examine the tone, framing, and linguistic choices of 

these messages as well as the editorial policies that influence such decisions. This will help 

determine whether the current media strategies align with communication best practices for 

behavioural change (Okpara, 2021). 

3. How effective is the mass media in influencing public attitudes and behavioural change 

regarding girl-child trafficking in Enugu State? 
It is important not just to inform but to transform society. This question aims to explore the 

measurable impacts of media content on individual and collective attitudes. It investigates the 

correlation between media exposure and proactive responses to trafficking cases, such as 

community vigilance, resistance, advocacy, or engagement with law enforcement (McQuail, 2010; 

Uba, 2020). 

4. What challenges or limitations hinder the effectiveness of media interventions in the fight 

against girl-child trafficking? 
This final research question will explore the real-world constraints that media practitioners face. 

These include lack of funding for investigative journalism, insufficient government-media 

cooperation, audience apathy, political interference, or even cultural resistance to anti-trafficking 

narratives (Eze, 2020; Obianyo & Nwafor, 2018). 

Together, these research questions form the core inquiry of this study and will be explored using a 

robust methodological framework in subsequent chapters. 

Statement of Hypotheses 

This study is underpinned by a set of hypotheses formulated to provide a basis for empirical testing 

and logical deduction. Hypotheses are essential in social science research as they offer tentative 

answers to the research questions, provide direction for data collection and analysis, and establish 

the variables and relationships to be investigated (Neuman, 2014). 

Given the interdisciplinary nature of this research, drawing from communication theory, 

criminology, child protection policy, and behavioural change models, this study adopts both null 

and alternative hypotheses to guide its analysis. 

The hypotheses are structured around the core thematic issues explored in the research: awareness 

creation, media content and strategy, behavioural influence, and institutional challenges. Each 

hypothesis links an independent variable (media intervention) with a dependent variable 

(trafficking-related awareness, attitude, behaviour, or policy). 

Hypothesis One 

https://www.eajournals.org/
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H₀₁: Mass media campaigns have no significant impact on public awareness of girl-child trafficking 

in Enugu State. 

H₁₁: Mass media campaigns have a significant impact on public awareness of girl-child trafficking 

in Enugu State. 

Hypothesis Two 

H₀₂: There is no significant relationship between the frequency and framing of anti-trafficking 

messages in the mass media and public perception of girl-child trafficking in Enugu State. 

H₁₂: There is a significant relationship between the frequency and framing of anti-trafficking 

messages in the mass media and public perception of girl-child trafficking in Enugu State. 

Hypothesis Three 

H₀₃: Mass media interventions do not significantly influence public attitudes or behavioural 

changes towards girl-child trafficking in Enugu State. 

H₁₃: Mass media interventions significantly influence public attitudes and behavioural changes 

towards girl-child trafficking in Enugu State. 

Hypothesis Four 

H₀₄: Institutional and structural factors do not significantly moderate the effectiveness of media 

campaigns against girl-child trafficking in Enugu State. 

H₁₄: Institutional and structural factors significantly moderate the effectiveness of media campaigns 

against girl-child trafficking in Enugu State. 

REVIEW OF RELATED LITERATURE 

 Communication Strategies in Anti-Human Trafficking Advocacy 

Effective communication strategies must be tailored to target audiences. For instance, in rural 

Enugu communities, where radio is the most accessible medium, vernacular radio programmes 

featuring real-life stories and testimonials are more impactful than social media campaigns. 

Similarly, visual storytelling through Nollywood films or mobile theatre has been shown to be 

effective in raising awareness among semi-literate populations. 

Multimedia strategies, where radio, TV, social media, posters, and interpersonal communication are 

all deployed in tandem, have been recommended as best practice in global anti-trafficking 

campaigns (UNESCO, 2021). Such strategies must also integrate community gatekeepers, 

traditional institutions, and religious leaders to deepen credibility and adoption. 

Theoretical Framework 

The study is anchored on the following two theories which provide the intellectual and analytical 

foundation for understanding the role of mass media in combating girl-child trafficking: 

Agenda-Setting Theory 

The Agenda-Setting Theory, developed by Maxwell McCombs and Donald Shaw in 1972, posits 

that the media may not always tell the public what to think, but it tells them what to think about. 

That is, the prominence given to certain issues in media reports influences how the public perceives 

their importance. When media repeatedly highlight a specific issue, such as girl-child trafficking, it 

raises public consciousness and can pressure policy makers to take action (McCombs & Shaw, 

1972). 

In the context of this study, agenda-setting theory explains how frequent media reportage of girl-

child trafficking in Enugu State can shape public opinion, drive social conversations, and compel 
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institutional responses. If the media continue to spotlight trafficking cases, frame them as human 

rights violations, and provide investigative coverage, the issue may climb higher on the policy 

agenda. Conversely, low or sporadic coverage may result in public apathy and reduced institutional 

attention. 

Social Responsibility Theory 

Social Responsibility Theory of the press emerged from the Hutchins Commission Report of 1947. 

It stipulates that the media have a duty not just to inform and entertain but to raise the moral 

standards of society. This theory enjoins the press to be accurate, fair, and socially responsible, 

especially when covering sensitive issues like human trafficking, gender-based violence, or child 

rights. 

Under this theory, the mass media are not mere profit-driven entities but social institutions with 

obligations to protect public interest. Media houses are therefore expected to expose societal ills, 

advocate for the vulnerable, and engage in constructive dialogue with the public (Siebert et al., 

1956). In the fight against girl-child trafficking, this implies that media content should be evidence-

based, ethically framed, and geared toward not just shocking the audience but also educating and 

mobilising them for action. 

 

Empirical Review 

Empirical studies provide critical insight into how theoretical frameworks and conceptual 

assumptions about mass media and anti-trafficking communication efforts play out in the real 

world. For a nuanced study like “The Impact of the Mass Media in Combating Girl-Child 

Trafficking in Enugu State,” empirical research offers grounded observations on what works, what 

doesn't, and what context-specific elements shape media effectiveness in counter-trafficking 

campaigns. 

Empirical Evidence from Nigeria 

In Nigeria, human trafficking, especially of young girls, has received growing attention from both 

academic researchers and governmental/non-governmental organisations. However, only a subset 

of these studies focuses specifically on the intersection between mass media and anti-trafficking 

efforts. 

Udeze and Akpan (2013) conducted one of the pioneering empirical investigations into the use of 

radio in human trafficking campaigns in Southeastern Nigeria. Using a mixed-method approach 

involving surveys and key informant interviews with NAPTIP officers and radio producers, they 

discovered that targeted radio jingles in Igbo and Pidgin English significantly raised awareness about 

trafficking tricks, particularly among market women and teenage girls. Their study also found that 

exposure to radio campaigns increased the likelihood of community reporting of suspected trafficking 

activities by 31%. 

Similarly, Nwakwo and Okoye (2017) carried out a content analysis of three major Nigerian 

television stations, NTA, Channels TV, and AIT, over a 12-month period. They discovered that 

although there were 187 trafficking-related news reports, only 23 (12.3%) focused specifically on the 

girl-child, and even fewer (8%) presented in-depth coverage of survivor experiences. This revealed 

a notable gap in gendered media attention, despite the fact that young girls remain the most vulnerable 

demographic in trafficking circles. 

Ugwu and Ezeani (2020) investigated the comparative reach and reception of anti-trafficking media 

messages in Enugu's urban and rural settings. Their large-scale survey, involving 500 respondents in 

Nsukka, Oji River, and Enugu urban, found that urban residents were significantly more aware of 

trafficking due to higher access to TV, social media, and newspapers. However, among rural 
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participants, only 39% had access to such information, pointing to media deserts that leave some 

populations vulnerable. The authors recommended incorporating community-based communication 

platforms such as town criers, mobile cinemas, and school drama clubs into anti-trafficking media 

strategies. 

A different study by Eze (2018), using a quasi-experimental design, evaluated the behavioural 

impact of mass media anti-trafficking campaigns among secondary school girls in Enugu North. 

The researcher introduced a 12-week intervention involving trafficking-awareness films and radio 

talk shows. Post-intervention tests showed a statistically significant increase in girls' knowledge of 

trafficking red flags, reporting mechanisms, and the dangers of accepting unsolicited job offers. 

This study is critical in proving that intentional, media-driven behavioural change programs can 

reduce the vulnerability of girl-children. 

In addition, studies by Chukwuma and Onah (2022) have shown that localised content significantly 

affects the perceived credibility and reception of anti-trafficking messages. Their work, which 

examined Nollywood's portrayal of trafficking in films like "Dry" and "Trap", found that culturally 

resonant stories, especially when produced in local dialects, had stronger emotional and cognitive 

impact on young viewers compared to generic NGO campaigns. 

A landmark study in Nepal by Sharma and Pattanaik (2016) evaluated a community radio 

intervention designed to reduce girl-child trafficking in rural villages. Through pre- and post-

intervention surveys among 900 villagers, the study found a 24% drop in trafficking-related incidents 

in areas with sustained radio broadcasts. The authors argued that repetitive messaging, community 

voice inclusion, and practical advice on avoiding deceptive recruiters were key to the program’s 

success. 

In India, the BBC Media Action (2018) rolled out a major campaign known as “Nai Pahal” in rural 

Bihar and Uttar Pradesh. It integrated radio drama, interactive voice response systems, and SMS 

alerts to deliver trafficking prevention messages. Their impact evaluation showed a 30% increase in 

public awareness and a 19% rise in school retention among girls in campaign regions. These findings 

echo the importance of integrated media strategies tailored to local communication ecologies. 

In Eastern Europe, Kovacs and Kollar (2015) examined public media’s role in post-conflict zones 

like Kosovo and Albania, where girl-child trafficking was rampant. Their longitudinal analysis of 

media archives and NGO reports from 2004 to 2014 showed that the presence of investigative 

journalism, survivor-led campaigns, and youth radio programming significantly influenced national 

dialogue and legislative reforms. 

Another relevant study by O’Brien et al. (2019) in Latin America analysed over 2,500 anti-trafficking 

TV and radio campaigns across 11 countries. They found that emotional appeal, use of survivor 

voices, and collaboration with local celebrities enhanced message credibility and retention. However, 

they also warned of the dangers of "trauma porn", a practice where media sensationalises trafficking 

stories without providing actionable information or support pathways. 

METHODOLOGY 

 Research Design 

This study adopts the descriptive survey research design, a methodological approach that enables 

the systematic collection, analysis, and interpretation of data related to current conditions or 

phenomena without manipulating the study environment. The descriptive survey design is 

especially appropriate for social science research where the goal is to gather factual information, 

describe existing conditions, or identify prevailing relationships among variables in a natural 

setting. 

In the context of this study, which seeks to examine the impact of mass media in combating girl-

child trafficking in Enugu State, the descriptive survey design is ideal. This is because girl-child 
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trafficking is a socio-cultural and systemic issue that requires contextual understanding, and the 

influence of the mass media cannot be experimentally manipulated due to ethical and practical 

constraints. Through this design, the researcher seeks to collect verifiable data from a cross-section 

of stakeholders, including media professionals, parents, educators, security operatives, community 

leaders, government officials, civil society organizations, victims of trafficking, and the general 

public. 

This research design is quantitative-dominant but also integrates qualitative elements (a mixed-

method approach) to enhance the depth of understanding. The quantitative component involves the 

use of structured questionnaires distributed to a large, representative sample, enabling statistical 

analysis of trends, perceptions, and responses. The qualitative aspect includes key informant 

interviews (KIIs) and focus group discussions (FGDs) that provide nuanced insights into the 

dynamics of media intervention and trafficking realities on the ground. This triangulation increases 

the reliability and validity of findings, as recommended in multi-method studies (Creswell & Plano 

Clark, 2017). 

Another justification for this design lies in its ability to support generalization of findings. Since the 

study is focused on an entire state composed of various social, economic, and cultural strata, the 

descriptive survey design allows for the systematic sampling and extrapolation of findings from 

selected local governments to broader realities. According to Nworgu (2015), descriptive survey 

designs are suited for studies with a population that is widely dispersed and heterogeneous, 

particularly when the goal is to formulate evidence-based policy recommendations. 

Furthermore, this design is cost-effective and time-efficient, which is crucial given the logistical 

challenges of carrying out research across multiple local government areas with diverse media access 

patterns. It also enables comparisons between respondents’ exposure to different media types, 

traditional (radio, TV, newspapers), new media (social media, blogs), and informal media (town 

criers, drama groups, religious organizations) and their knowledge, attitudes, and behavioural change 

regarding girl-child trafficking. 

In essence, the descriptive survey design provides a reliable and robust platform for analyzing the 

influence of mass media campaigns on the awareness, prevention, and reporting of girl-child 

trafficking in Enugu State. 

Area of Study 

The area of study for this research is Enugu State, one of the five states in the South-East geopolitical 

zone of Nigeria. Created in 1991 from the old Anambra State, Enugu State has emerged as both an 

urbanizing and agrarian state, comprising 17 Local Government Areas (LGAs) with significant socio-

cultural diversity. With Enugu city as its capital, the state serves as a regional hub for governance, 

education, commerce, and communication, making it a strategically suitable locale for media-

centered research. 

Enugu State is bounded by Kogi State to the northwest, Benue State to the northeast, Ebonyi State to 

the east, Abia State to the south, and Anambra State to the west. The total landmass of the state is 

approximately 7,161 km² with a population of over 3.2 million people based on the 2006 National 

Census, although recent projections put it closer to 5 million as of 2023 (National Population 

Commission, 2023). It comprises both densely populated urban areas and sparsely populated rural 

communities, with diverse levels of media penetration, economic development, and educational 

attainment. These disparities are crucial to understanding the complex dynamics of girl-child 

vulnerability and the media's role in awareness creation. 

The rationale for selecting Enugu State is both empirical and strategic. Empirically, the state has been 

identified in several reports by the National Agency for the Prohibition of Trafficking in Persons 

(NAPTIP) and UNICEF as having increasing incidences of human trafficking, especially involving 

girls between the ages of 10 and 17. These cases often involve rural families being lured by traffickers 
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who promise education or job opportunities for their children in urban centers or foreign countries. 

The victims are frequently subjected to sexual exploitation, forced labour, or domestic servitude. 

Strategically, Enugu State has a vibrant mass media landscape comprising public and private 

television and radio stations, print media houses, and a growing number of online platforms. Notable 

media establishments include: 

 Enugu State Broadcasting Service (ESBS) – the state-owned radio and television outfit with 

coverage across the South-East. 

 Dream FM and Solid FM – private radio stations with strong youth-oriented programming. 

 The Sun, Vanguard, and The Guardian Newspapers – with regional bureaus that report on 

human trafficking, gender rights, and social justice. 

 Social media influencers and bloggers – playing an increasingly important role in advocacy 

and youth mobilization. 

For the purpose of this research, the following LGAs were purposively selected to ensure geographic, 

cultural, and media exposure representation: 

1. Enugu North LGA (urban): Represents areas with high media access, proximity to media houses, 

and a dense population. 

2. Nsukka LGA (semi-urban): Home to the University of Nigeria, Nsukka, this area allows for 

interactions with media-savvy respondents and young adults who consume digital content. 

3. Oji River LGA (semi-rural): Selected due to its strategic location near state borders, history of 

reported trafficking cases, and moderate access to traditional and community-based media. 

4. Udenu LGA (rural): Chosen for its agrarian composition, low media access, and traditional belief 

systems that often influence gender roles and child protection decisions. 

These selected LGAs provide a microcosm of the broader Enugu State landscape and allow for 

comparative analysis of media effectiveness across different environments. Additionally, they reflect 

the intersection of structural vulnerability (poverty, illiteracy, broken homes) and institutional 

response (media, security, education) in the fight against girl-child trafficking. 

Population of the Study 

The population of the study refers to the entire group of individuals, entities, or elements that share 

similar characteristics and are relevant to the focus of the research. In this study, the population 

includes residents of Enugu State who are directly or indirectly affected by girl-child trafficking 

and/or are exposed to anti-trafficking messages disseminated through mass media platforms. 

This population is diverse, encompassing individuals from various demographic, socio-economic, 

cultural, and occupational backgrounds. As such, the study targeted both general and specific sub-

populations to ensure representativeness and inclusivity. The population was broadly categorized as 

follows: 

1. Media Consumers: This includes the general public, adults and adolescents, who regularly 

consume content through radio, television, newspapers, and digital platforms. These individuals form 

the core audience for mass media campaigns and thus are essential to determining media 

effectiveness. 

2. Parents and Guardians: Particularly mothers and caregivers of young girls in rural and peri-

urban areas, who play critical roles in decision-making concerning their children’s welfare and are 

often targets of trafficking misinformation. 

3. Adolescents and Young Adults: Especially girls between the ages of 10 and 19 who are at 

heightened risk of trafficking. Their perspectives on media content, peer influence, and societal 

pressures offer crucial insights. 

4. Media Practitioners: Journalists, editors, broadcasters, radio presenters, online content creators, 

and advertising executives who participate in the creation, framing, and dissemination of media 

messages. 

https://www.eajournals.org/
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5. Traditional and Community Leaders: Individuals such as village heads, religious leaders, and 

town union executives who are respected voices in local communities and sometimes act as 

gatekeepers of media influence. 

6. Government and NGO Workers: Staff of agencies like NAPTIP, Ministry of Women Affairs, 

Ministry of Information, and civil society groups involved in advocacy and sensitization efforts on 

trafficking prevention. 

7. Survivors of Girl-Child Trafficking: Though difficult to reach due to ethical considerations, this 

group offers firsthand accounts that can validate or challenge public narratives circulated through 

mass media. 

Based on the Enugu State demographic data from the National Population Commission (2023), the 

total projected population of the state is about 5 million people, with a gender distribution of 

approximately 49.4% males and 50.6% females. Of this figure, adolescents aged 10–19 constitute 

about 21%, and young adults aged 20–35 make up another 24%. The population is further spread 

across urban (e.g., Enugu metropolis), semi-urban (e.g., Nsukka), and rural (e.g., Udenu and Oji 

River) settings. 

The accessible population, that is, the segment of the population from which data were actually 

collected—was estimated at 12,000 individuals, distributed across the selected LGAs. This figure 

was based on prior studies (e.g., Okafor, 2021) and feasibility analysis considering available 

funding, research timeline, field access, and language considerations. 

In designing the sampling frame, special attention was paid to gender balance, media access 

levels, and cultural diversity to ensure that no significant subgroup was omitted. The use of 

stratified and purposive sampling techniques allowed the researcher to focus on critical informants 

and locations while maintaining generalizability. 

Ultimately, the population of this study provides a sufficiently large, heterogeneous, and 

representative base from which inferences can be drawn about the impact of mass media on 

combating girl-child trafficking in Enugu State. The inclusion of both grassroots and elite actors 

enhances the multidimensional value of the findings. 

 Determination of Sample Size 

Determining an appropriate sample size is a critical aspect of empirical research, especially in studies 

employing survey methodology. The accuracy, reliability, and generalizability of the findings depend 

largely on how well the sample represents the population. In this study, the population consists of 

individuals residing in Enugu State, including media professionals, educators, law enforcement 

officers, non-governmental organization (NGO) staff, parents, community leaders, and adolescent 

girls aged 12–19 years. Given the diverse nature of this population, a multi-sectoral and multi-

generational representation is necessary to adequately capture varying perspectives on the role of 

mass media in combating girl-child trafficking. 

For quantitative robustness, the sample size was determined using Taro Yamane’s formula for finite 

population: 

n=N1+N(e2)n = \frac{N}{1 + N(e^2)}n=1+N(e2)N  

Where: 

 n = sample size 

 N = population size 

 e = level of precision (sampling error), which is typically 0.05 for a 95% confidence level. 

Based on available data from the National Population Commission (NPC, 2021) and local 

enumeration reports, the projected adult and adolescent population within the targeted LGAs (Enugu 
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North, Nsukka, Oji River, and Udenu) relevant to this study is estimated at 480,000. Applying the 

formula: 

n=480,0001+480,000(0.05)2=480,0001+1200=480,0001201≈399.7n = \frac{480,000}{1 + 

480,000(0.05)^2} = \frac{480,000}{1 + 1200} = \frac{480,000}{1201} \approx 

399.7n=1+480,000(0.05)2480,000=1+1200480,000=1201480,000≈399.7  

Therefore, the estimated sample size for the study was approximated to 400 respondents. 

However, to mitigate issues such as non-response, errors in data collection, and attrition in survey 

participation, the researcher increased the sample size by 15%, resulting in a final sample of 460 

respondents. This ensures adequate representativeness, enhances statistical power, and increases 

the reliability of findings. 

The sample was stratified to include: 

 Media professionals (n=60) 

 Civil society actors/NGO workers (n=60) 

 Secondary school students (girls aged 12–19) (n=140) 

 Parents and guardians (n=80) 

 Community leaders/traditional rulers (n=40) 

 Security and law enforcement agents (n=40) 

 Teachers and educational administrators (n=40) 

Each subgroup was proportionally allocated based on population representation and relevance to 

the research objectives. 

This stratification helped the study maintain a multi-dimensional perspective on how different 

stakeholders experience, perceive, and interact with anti-trafficking messages through the mass 

media. 

Sampling Techniques 

The study adopted a multi-stage sampling technique to ensure that data collected would be 

comprehensive, diverse, and representative of the various social groups relevant to the issue of girl-

child trafficking and media engagement in Enugu State. Multi-stage sampling combines different 

sampling methods at different stages, which is particularly suitable when dealing with a large and 

geographically dispersed population like that of Enugu State. 

The sampling was executed in four major stages: 

Stage 1: Purposive Selection of Local Government Areas (LGAs) 

Four LGAs were purposively selected to reflect the rural, semi-urban, and urban divide in Enugu 

State. These LGAs, Enugu North, Nsukka, Oji River, and Udenu, were chosen based on their 

varying levels of media access, reported incidences of girl-child trafficking, and sociocultural 

diversity. This purposive selection aligns with the core research objective of understanding how 

contextual factors influence the dissemination and reception of media-based anti-trafficking 

messages. 

Stage 2: Stratified Sampling of Respondent Categories 

Within each LGA, the population was divided into strata based on the stakeholder categories earlier 

listed (e.g., media professionals, NGO workers, adolescent girls, parents). This stratification 

ensured that all relevant voices were adequately captured. The use of stratified sampling enhances 

the study’s internal validity and ensures each subgroup is fairly represented in the overall sample. 
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Stage 3: Simple Random Sampling within Strata 

After stratification, simple random sampling was employed to select individual respondents within 

each category. For instance, among secondary school students, class registers were used as 

sampling frames, and random numbers were generated to select participants. Among media 

professionals and NGO workers, participant lists from local press associations and NGO coalitions 

were used. 

Stage 4: Snowball Sampling for Hidden Populations 

For some hard-to-reach stakeholders, such as trafficking survivors or families affected by 

trafficking, a snowball sampling technique was used. Identified participants referred others in 

similar circumstances, allowing the researcher to gather more in-depth data from a population that 

might not have been accessible through conventional sampling. 

This mix of purposive, stratified, simple random, and snowball sampling allowed the study to 

maintain a high level of methodological integrity while also being flexible enough to capture the 

complexity of the research environment. This hybrid approach ensured comprehensive coverage of 

formal institutional perspectives (e.g., media and education), community-level insights, and 

vulnerable groups’ experiences. 

b) Qualitative Data Analysis 

The data gathered from in-depth interviews and focus group discussions were transcribed verbatim 

and analyzed using thematic analysis. The steps included: 

1. Familiarization: Reading and rereading transcripts to immerse in the data. 

2. Initial Coding: Extracting meaningful units of information and assigning codes. 

3. Searching for Themes: Grouping codes into broader categories or themes relevant to the 

research questions. 

4. Reviewing Themes: Ensuring themes were consistent and supported by the data. 

5. Defining and Naming Themes: Interpreting the data to create narratives around the major 

themes. 

6. Reporting: Quoting participants verbatim to substantiate interpretations and ensure authenticity. 

NVivo software (version 12) was used to manage and organize the qualitative data, facilitating 

better triangulation between the qualitative findings and the quantitative results. 

This integrated analytical approach ensured that the findings from this study were both statistically 

grounded and enriched by the lived experiences and insights of the participants. 

Data Presentation 

This chapter presents and analyzes the data collected from the field using structured questionnaires, 

in-depth interviews, and focus group discussions. The aim was to assess the impact of mass media in 

combating girl-child trafficking in Enugu State. The chapter is structured into data presentation, 

analysis, hypothesis testing, and discussion of findings. 

Out of the 400 questionnaires distributed, 387 were returned and found usable, representing a 

response rate of 96.75%, which is considered statistically adequate for generalization (Babbie, 

2010). Additionally, responses from 12 in-depth interviews and 4 focus group discussions were 

transcribed and incorporated to enhance triangulation and deepen understanding. 

 Data Analysis 
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This section interprets the quantitative data in relation to the research objectives and questions. The 

major variables examined include the level of media exposure, awareness of trafficking, behavioral 

changes attributable to media campaigns, and public perception of media effectiveness. 

Objective 1: To ascertain the extent to which mass media campaigns have raised awareness 

about girl-child trafficking. 

Cross-tabulation and frequency distributions from Table 4.5 reveal that over 80% of respondents 

are either highly or moderately aware of media content related to trafficking. Interviewees confirmed 

that programs aired on local radio (e.g., Radio Nigeria, Solid FM) and television (e.g., ESBS and 

NTA Enugu) frequently feature anti-trafficking content, including dramas, jingles, and talk shows. 

A 32-year-old female teacher stated: 

“The radio talk shows are very helpful. They talk in our local dialect and explain what 

trafficking really means. Before now, we thought it was just about people going 

abroad. Now we know how deep it is.” 

This suggests that media campaigns have not only achieved wide reach but have also succeeded in 

shaping understanding among the population. 

Objective 2: To examine how mass media influence behavioral change in relation to girl-child 

trafficking. 

Behavioral change indicators were measured using Likert scale items evaluating changes in attitudes, 

community vigilance, reporting behavior, and support for anti-trafficking measures. Over 68% of 

respondents agreed or strongly agreed that media campaigns had led them to: 

 Talk to others about trafficking, 

 Warn young girls about suspicious offers, 

 Report strange movements in their communities. 

This was corroborated by FGD participants who cited personal and community-level changes. One 

community youth leader shared: 

“After the documentary on trafficking aired during the Christmas period, we started 

our own local awareness campaign in church. Media gave us the trigger.” 

These outcomes demonstrate that the media’s impact extends beyond passive information 

dissemination to active behavior modification. 

Objective 3: To evaluate public perception of the media’s effectiveness in addressing girl-

child trafficking. 

Perception was measured using scaled responses to statements like “The media are doing enough 

to stop trafficking,” and “I trust information from the media about trafficking.” A combined 74.6% 

expressed confidence in the media’s role, although 12.4% were skeptical, citing government 

inaction as a limiting factor. 

Interviewees emphasized the need for more grassroots, vernacular-based programming and better 

integration with traditional institutions for even deeper impact. 

 Test of Hypotheses 

This section presents the test of the hypotheses formulated in Chapter One using the data gathered 

from the field. The hypotheses were tested using the Chi-square (χ²) statistical method for 

independence because the data were largely categorical and the study involved analyzing the 
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relationship between variables such as media exposure and awareness levels, or perceived media 

effectiveness and behavioral change. 

The hypotheses tested are as follows: 

Hypothesis One 
H₀₁: There is no significant relationship between exposure to mass media campaigns and awareness 

of girl-child trafficking in Enugu State. 

H₁₁: There is a significant relationship between exposure to mass media campaigns and awareness 

of girl-child trafficking in Enugu State. 

To test this hypothesis, responses on frequency of media consumption (Table 4.4) and level of 

awareness of anti-trafficking messages (Table 4.5) were cross-tabulated and analyzed using Chi-

square. 

Cross-tabulation Summary: 

Exposure Level High Awareness Moderate Low No Awareness Total 

High (Daily) 104 78 24 8 214 

Moderate (Weekly) 47 52 8 2 109 

Low (Occasional) 18 6 15 8 47 

Very Low (Rarely/Never) 3 3 8 3 17 

Total 172 139 55 21 387 

Chi-square test result: 

 χ² calculated = 36.42 

 df = 9 

 p-value = 0.00041 

Decision: Since the p-value is less than 0.05, the null hypothesis is rejected. 

Conclusion: There is a statistically significant relationship between exposure to mass media and 

awareness of girl-child trafficking. This suggests that consistent media exposure increases the 

likelihood of high awareness of trafficking issues. 

Hypothesis Two 
H₀₂: Mass media campaigns have no significant influence on behavioral change in combating girl-

child trafficking. 

H₁₂: Mass media campaigns significantly influence behavioral change in combating girl-child 

trafficking. 

A Chi-square test was run between variables measuring frequency of media exposure and 

respondents’ self-reported behavior changes (e.g., warning others, reporting suspicious activities, 

participating in campaigns). 

Cross-tabulation Summary: 

Media Exposure Positive Behaviour Change No Behaviour Change Total 

High 178 36 214 

Moderate 82 27 109 

Low 19 28 47 

Very Low 4 13 17 

Total 283 104 387 

Chi-square test result: 
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 χ² calculated = 41.68 

 df = 3 

 p-value = 0.00001 

Decision: Since the p-value is less than 0.05, the null hypothesis is rejected. 

Conclusion: There is a significant relationship between mass media exposure and positive behavioral 

change in relation to girl-child trafficking. The findings affirm the potency of media as a behavior-

shaping tool in anti-trafficking efforts. 

 Discussion of Findings 

The results of the data analysis and hypothesis testing strongly support the initial assumptions and 

objectives of the study. The findings are discussed below in light of each research objective and the 

reviewed literature. 

1. Mass Media as a Tool for Awareness Creation 

The data shows that the majority of respondents had a high level of exposure to media content related 

to girl-child trafficking, and most were highly or moderately aware of the issue. This aligns with 

Udeze (2015) and McQuail (2010), who argue that media plays a foundational role in raising social 

consciousness, especially on hidden crimes like human trafficking. 

Radio and television were reported as the most effective mediums, largely due to their local reach 

and ability to broadcast in indigenous languages. The visual and dramatic elements of TV, combined 

with the accessibility of radio, appear to have successfully broken down complex trafficking issues 

for a diverse audience. 

The finding also validates Gerbner’s Cultivation Theory, which posits that prolonged media exposure 

cultivates perceptions and understanding that align with the messages frequently portrayed in media. 

2. Influence of Mass Media on Behavioral Change 

This study found a significant relationship between media exposure and behavioral outcomes. 

Respondents reported taking proactive steps such as educating others, being more cautious of 

suspicious offers, and even organizing or supporting local awareness drives. 

The behavioral impact corroborates Bandura’s Social Cognitive Theory, which emphasizes that 

individuals learn behaviors by observing and emulating what they see in media. The testimonies from 

interviewees and focus group participants reinforced this theory, especially when they referenced 

real-life changes triggered by particular programs or jingles. 

This implies that mass media not only informs but also empowers individuals and communities to 

act, hence contributing to a cultural shift that discourages trafficking practices. 

3. Public Perception of Media Effectiveness 

While a majority of the respondents viewed media campaigns as effective, some skepticism was 

expressed regarding the completeness of the impact, especially in areas where media efforts are not 

matched with enforcement and rehabilitation services. This points to the need for inter-agency 

collaboration—media campaigns must be synchronized with legal, social, and educational 

frameworks to be fully effective. 

The public’s generally positive perception, however, is a green light for scaling up current media 

strategies. What is required is the inclusion of more grassroots-driven media (e.g., town criers, 

community theatre, local dialects on community radio) to close the gap among hard-to-reach 

populations. 
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Conclusion of Chapter Four 

The analysis and discussion of data in this chapter confirm that mass media has a meaningful and 

measurable impact in combating girl-child trafficking in Enugu State. Both awareness and behavior 

were significantly influenced by media exposure, and the public perception of media’s role was 

largely favorable. 

The next chapter will consolidate these findings, draw conclusions, make policy recommendations, 

and suggest areas for further research. 

Summary of Findings 

This research critically examined the role of mass media in combating girl-child trafficking in Enugu 

State, employing a combination of quantitative and qualitative data derived from structured 

questionnaires and in-depth interviews. The findings align with the global discourse on the media’s 

pivotal role in social advocacy and behavioral transformation. The study emphasized how mass 

media channels—radio, television, newspapers, online media, and community broadcasting—have 

functioned as instruments of enlightenment, prevention, and mobilization in addressing the menace 

of trafficking. 

Key findings from the study are summarised below: 

1. High Awareness of Girl-Child Trafficking through Mass Media: 
A significant majority of respondents acknowledged that they became aware of the dangers, tactics, 

and consequences of girl-child trafficking through mass media channels. Radio and television were 

the most cited sources, especially for rural and peri-urban dwellers. Online media platforms 

(Facebook, Instagram, WhatsApp) were notably influential among urban youth demographics. These 

platforms offered not just awareness, but real-time updates on arrests, rescues, and survivor stories, 

all of which heightened public consciousness (Umejei, 2018). 

2. Effectiveness of Media Messages in Behavior Change: 
The study found strong evidence that media content influenced the behavior of individuals and 

communities. Respondents reported adopting safety measures like avoiding unsolicited travel offers, 

cross-verifying job or scholarship promises, and reporting suspicious activities to authorities. These 

findings support Bandura’s Social Cognitive Theory (2001), which posits that observational learning 

through media leads to internalization and action. 

3. Media as a Tool for Policy Influence and Stakeholder Engagement: 
The media were found to act as watchdogs and pressure groups, calling out corrupt officials and 

highlighting gaps in institutional response to trafficking. Media-driven investigative reports, opinion 

pieces, and public service announcements amplified advocacy efforts by NGOs and state agencies. 

This synergy between media and anti-trafficking stakeholders was seen as crucial to effecting policy 

reform and enhancing enforcement mechanisms. 

4. Existence of Information Inequality and Media Inaccessibility: 
Despite media efforts, the study exposed severe disparities in access to media across socio-economic 

and geographic divides. Rural communities were less informed due to poor access to electricity, low 

literacy rates, and limited local language programming. Consequently, these communities remain 

highly vulnerable to trafficking syndicates who exploit this informational void (UNODC, 2022). 

5. Statistically Significant Relationship Between Media Exposure and Public Awareness: 
The statistical analysis conducted, including chi-square tests and correlation coefficients, revealed a 

strong, positive relationship between frequency of media exposure and levels of awareness about 

girl-child trafficking. Respondents with regular media access scored significantly higher in 

knowledge, preventive attitudes, and likelihood of community action. 

6. Gendered Nature of Media Influence: 
The study observed that women, particularly mothers and caregivers, were more responsive to anti-

trafficking messages, often acting as gatekeepers of household safety. This indicates that gender-

targeted media messaging may yield higher efficacy and deserves further expansion. 
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These findings underscore the critical importance of a well-coordinated media strategy in tackling 

girl-child trafficking in Enugu State and offer a compelling case for integrating mass media into 

long-term policy and community interventions. 

Conclusion 

The conclusions of this study reaffirm that mass media is not merely a tool for information 

dissemination but a powerful agent of social change. In the specific context of girl-child trafficking 

in Enugu State, the media’s role has proven to be multidimensional, enlightening the populace, 

influencing behavior, supporting law enforcement, and strengthening policy frameworks. As 

trafficking syndicates become more sophisticated and transnational, the need for a vigilant, 

responsive, and well-equipped media system becomes even more urgent. 

The study concludes that: 

1. Mass Media is an Indispensable Pillar in Combating Girl-Child Trafficking: 
The media plays an irreplaceable role in raising awareness, changing attitudes, and promoting 

community action against trafficking. Whether through dramatized television content, radio jingles, 

or real-life survivor testimonials, the media has a unique ability to reach diverse demographics and 

ignite emotional, cognitive, and social responses (McQuail, 2010). 

2. Behavioral Transformation is Achievable Through Sustained Media Engagement: 
Regular exposure to anti-trafficking messages was shown to result in tangible behavior change, 

including increased vigilance, reduced acceptance of suspicious offers, and increased collaboration 

with local authorities. These shifts suggest that with proper funding and strategic planning, mass 

media can become a cornerstone of prevention efforts. 

3. Media Campaigns Must Address Socio-Cultural and Linguistic Realities: 
For maximum effectiveness, anti-trafficking campaigns must be rooted in the cultural and linguistic 

context of the target audience. The current urban-centric and elitist media messaging must evolve to 

accommodate local dialects, traditions, and information ecosystems. 

4. Stakeholder Synergy with the Media is Critical: 
For any anti-trafficking strategy to succeed, the media must work hand-in-hand with government 

agencies, traditional institutions, religious bodies, and grassroots organizations. The media provides 

the amplification needed to bring community-level stories to national and international attention and 

pressure stakeholders into accountability. 

5. Systemic Challenges Must Be Addressed: 
Persistent challenges like funding limitations, politicization of media, journalistic bias, and 

infrastructural deficits must be addressed to ensure the media operates independently and effectively 

in the anti-trafficking crusade. 

In essence, girl-child trafficking is a multidimensional social ill, and while legislation and 

enforcement are vital, they must be matched with equally robust communication interventions. The 

mass media, when deliberately empowered and intelligently engaged, can disrupt the trafficking 

pipeline and support the creation of an informed, vigilant, and resilient society. 

Recommendations 

Based on the empirical findings, theoretical reflections, and in-depth discussions presented in this 

study, the following recommendations are made to improve the role and effectiveness of mass 

media in combating girl-child trafficking in Enugu State and beyond: 

1. Institutionalize Media-Based Anti-Trafficking Campaigns at Local, State, and National 

Levels 

Government, through its ministries and agencies such as the Ministry of Information and Culture, 

Ministry of Women Affairs and Social Development, and NAPTIP, should establish permanent 

structures for sustained media engagement against girl-child trafficking. This includes dedicated 

airtime on public and private broadcast media for public enlightenment programs in both English 
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and local dialects. These programs should run regularly, not just around commemorative days or 

during donor-sponsored campaigns. 

2. Expand Community Media Networks 

There is a pressing need to decentralize media dissemination through the creation and 

empowerment of community radio stations, town hall broadcasting systems, and indigenous 

information outlets. These platforms are especially effective in rural areas where mainstream media 

has low penetration. Programs should be tailored to local linguistic and cultural contexts to achieve 

greater resonance with the target audience. 

3. Partner with Faith-Based and Traditional Institutions 

Faith-based organizations and traditional leadership structures hold immense influence in Enugu 

State. Mass media outlets should partner with these institutions to co-produce anti-trafficking 

content that is value-driven, culturally sensitive, and morally persuasive. Joint programs on Sunday 

religious broadcasts, market day announcements, and traditional festivals can amplify anti-trafficking 

messages where they matter most. 

4. Promote Media Literacy and Digital Awareness Among Girls and Vulnerable Populations 

Media literacy should be introduced in secondary schools and integrated into existing civic education 

curricula. Girls, especially those in rural and peri-urban areas, must be empowered to decode media 

content, identify trafficking red flags, and leverage digital platforms for self-protection. Similarly, 

campaigns should include community workshops on the dangers of misleading job adverts and fake 

social media offers. 

5. Enact and Enforce Media Accountability Policies Against Harmful or Misleading Content 

The National Broadcasting Commission (NBC) and Nigerian Press Council (NPC) should tighten 

regulations on media content that glamorizes migration, foreign job opportunities, or materialism, 

tropes often exploited by traffickers. Enforcement should include fines, license suspensions, and 

compulsory public apologies for media organizations that air content indirectly promoting trafficking 

narratives. 

6. Train Journalists on Ethical Reporting and Investigative Journalism Techniques 

Journalists and media practitioners should undergo periodic training on ethical and investigative 

reporting on trafficking cases. These trainings must emphasize victim protection, trauma-informed 

storytelling, and legal sensitivities to avoid re-traumatizing survivors or obstructing justice. 

Investigative media can expose trafficking syndicates and contribute significantly to dismantling 

their networks. 

7. Incentivize Media Organizations to Produce Trafficking-Centered Content 

The federal and state governments, in collaboration with donor agencies, should launch media 

content grants or awards to encourage the production of documentaries, dramas, reality shows, 

and talk shows focused on the prevention of girl-child trafficking. These programs should be 

creative, emotionally engaging, and grounded in real-life experiences to drive behavioral change. 

8. Strengthen Media-Agency Synergy 

Stronger collaborative frameworks should be established between the mass media and key anti-

trafficking agencies such as NAPTIP, Immigration Services, Police, the Judiciary, and Civil 

Society Organizations (CSOs). These collaborations can improve information sharing, case 

tracking, and the amplification of successful prosecution or rescue stories. 
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9. Integrate Social Media Influencers and Content Creators 

Given the vast reach of digital platforms, social media influencers, particularly those with female 

youth audiences, should be engaged as allies in the anti-trafficking struggle. They can disseminate 

stylized, concise, and emotionally resonant content that appeals to the youth and counter trafficking 

narratives disguised as “opportunity.” 

10. Address Infrastructure and Access Gaps 

Lastly, government must prioritize investment in electrification, internet access, and media 

infrastructure in underserved communities. Without reliable access to communication platforms, 

the efforts of mass media will remain limited. Closing the access gap will ensure no community is 

left in the dark regarding the dangers and signs of girl-child trafficking. 

5.4 Contribution to Knowledge 

This research contributes significantly to the academic and practical understanding of the mass 

media’s role in combating girl-child trafficking, particularly within the socio-political and cultural 

context of Enugu State. The study’s contributions can be articulated across theoretical, empirical, 

methodological, and policy dimensions: 

1. Empirical Contribution to the Nigerian Context 

While much of the existing literature focuses on trafficking at national or international levels, this 

study provides localized empirical evidence from Enugu State, an area frequently overlooked in 

trafficking-related studies. The work offers new insights into how girl-child trafficking manifests, 

the vulnerabilities that traffickers exploit, and how the media can specifically intervene at community 

and state levels. 

2. Expansion of the Social Responsibility and Agenda-Setting Theories 

This study builds upon and expands the Agenda-Setting and Social Responsibility theories of the 

press. It reaffirms the notion that media has a responsibility beyond mere dissemination of 

information, it must serve as a proactive agent of social change, policy advocacy, and public 

protection. By integrating these theories into the context of anti-trafficking campaigns, the study 

provides a new theoretical perspective that connects communication science with human rights 

advocacy. 

3. Development of a Media-Trafficking Intervention Framework (MTIF) 

A novel contribution from this study is the development of a Media-Trafficking Intervention 

Framework (MTIF). This framework outlines a multilevel strategy for using media in awareness 

creation, behavior modification, stakeholder engagement, and community mobilization. It identifies 

variables such as media access, message framing, stakeholder collaboration, and cultural sensitivity 

as determinants of media impact. The MTIF can serve as a guide for both scholars and practitioners 

in designing future campaigns. 

4. Methodological Innovations in Media Impact Assessment 

The research employs a mixed-methods approach that integrates statistical modeling with 

ethnographic insights. This dual methodology enhances the validity and applicability of the findings, 

offering a replicable model for future research on mass communication and social intervention. The 

combination of chi-square analysis and thematic discourse provided both depth and breadth in 

understanding complex social behavior. 

5. Practical Tools for Stakeholders 
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Beyond academia, this research offers practical tools and recommendations that can guide 

policymakers, journalists, educators, NGOs, and anti-trafficking agencies. By outlining actionable 

strategies and policy measures, the study serves as a roadmap for operationalizing media-based 

interventions against trafficking in real-world settings. 

6. Enriching Girl-Child-Centric Communication Studies 

This study adds to the emerging field of girl-child-focused communication research, shedding light 

on how media consumption, message reception, and behavioral transformation differ by gender, age, 

and location. It emphasizes the role of protective gatekeepers (especially mothers and teachers) and 

highlights the need for girl-focused communication in vulnerable communities. 

7. Bridging Academic, Policy, and Community Discourse 

The study bridges the often disconnected worlds of academic theory, policy formulation, and 

grassroots activism. It synthesizes insights from sociology, psychology, mass communication, and 

public administration to produce a multidisciplinary lens for combating girl-child trafficking 

through media. 

8. A Platform for Further Research 

Finally, this study lays a solid foundation for future academic inquiry. It identifies research gaps 

around the long-term effectiveness of media messages, the impact of emerging media (like TikTok 

or AI-powered campaigns), and the intersectionality of gender, poverty, and media access in 

trafficking. These are areas ripe for future exploration. 

eliminating trafficking in Nigeria and beyon
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